\ SECOND HARVEST
of the Greater Valley

FEEDING OUR COMMUNITY
THROUGH OUR PARTNERSHIPS
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As | reflect on this past year, | continue to be humbled by the
strength of our community and the partnerships that make this
work possible. Every pound of food distributed represents more
than a meal. It represents a family finding relief, a senior feeling
supported, or a child having the nourishment they need to learn
and grow.

This year, Second Harvest of the Greater Valley distributed 19.9

million pounds of food across our region through our network of

pantry partners, schools, mobile distributions, and community
programs. More than 45,000 individuals each month turned to our
network for support, and thousands of volunteers stepped forward
to help us meet the growing need.

What makes me most proud is not simply the numbers, but the
people behind them. From our agency partners serving on the front
lines, to the growers, retailers, donors, volunteers, and staff who
continue to show up with compassion and purpose, this work is

truly a community effort.

At SHGV, we believe food access should be dignified, welcoming,

and rooted in collaboration. Whether through Fresh Food 4 Kids, Lead:
Silver Harvest, Mobile Fresh, or our pantry partner network, we

remain committed to meeting our neighbors where they are and

ensuring no one has to face hunger alone. Strengthen

Thank you for believing in our mission and for continuing to stand

alongside us as we feed our community through our partnerships.

Sincerely,

Jessica Vaughan, Chief Executive Officer



Thanks to our generous partners and
caring supporters, SHGV and its team of
agencies, programs, and distribution

organizations helped provide
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Donations provided by

manufacturing companies and
distribution centers.
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Fresh Produce

Donations from local growers and
California Association of Food
Banks

Purchased Food

Dry goods and produced
purchased from manufacturers to
fill in the gaps from donations

o) Retail Donations
E 7 Rescued food provided by local
retail stores.
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Fresh Food 4 Kids

This program provides children and
their families the opportunity to
receive fresh food, dry goods, and
other supplemental groceries. Fresh
Food 4 Kids provides schools the
opportunity to feed their families in a
way that makes sense to them.

Mobile Fresh

Bridging the gap between fresh food
and our neighbors in need. Mobile
Fresh heads out to the community
and provides participants with 30-40
pounds of fresh groceries and dry
goods.

million pounds of
food distributed — Silver Harvest
each year. 'y

More than just groceries our SBB
also provides a sense of purpose
and belonging. Each older adult
enrolled in the program receive
groceries twice a month that takes
the needs of our most fragile
population into account. We also
offer home delivery for home-bound

45,833

people served each seniors.

month Pantry Partners

Our Pantry partners are the boots on
the ground in our continued efforts
against hunger. Food pantries are
set up across both counties to meet

the needs of participants in the most
efficient way possible. Our pantries
I are run by dedicated volunteers.
hours worked by

dedicated
volunteers each year

Partner Distribution
Organizations (PDO's)

We are proud to have four
organizations that provide necessary
food support in the foot hills and
Merced.
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Frank Orr - President

Katie Patterson - Vice President
Corey Coleman - Treasurer

Linda Fermin - Secretary

Jeff Weinstein - Immediate Past President
Steven Aguilar - Director

Komal Bains - Director

Anthony Cabrera - Director
Felicia Diaz - Director

Alyssa Hammond - Director
Jovana Maciel - Director

David Nefouse - Director

Bill Nunes Jr. - Director

Katie Lucchesi - Director

Peter Rietkerk - Director

Amber Campbell - Director

Cpt. Mitchell Ellis - Director

Steve Debrum - Director Emeritus



Fiscal Year July 1, 2024-June 30, 2025

Silver Harvest and Mobile Fresh

7.22% :
Food Assistance
0,
Management & 79%
General
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Fresh Food 4 Kids
6.02%
FY 2025 FY 2024

ASSETS
Cash $2,812,859 $3,005,590
Investments $1,824,451 $1,682,190
Accounts Receivable $464,055 $1,034,027
Inventory Donated $1,065,391 $1,145,856
Property & Equipment $5,576,454 $4,855,835
Total Assets $12,184,860 $12,035,639
LIABILITIES & ASSETS
Current Liabilities $282,145 $298,413
Long Term Liabilities $369,508 $448,180
Net Assets $11,533,207 $11,289,046
Total Liabilities & Assets $12,184,860 $12,035,639
REVENUE
Contributions & Grants $3,927,153 $3,471,417
In-Kind Contributions $46,796,374 $47843,367
Other Revenue $1,077,823 $1,355,5609
Total Revenue $51,801,350 $52,670,293
EXPENSES
Silver Harvest $2,952,731 $3,630,890
Food Assistance $40,806,561 $41,341,140
Fresh Food 4 Kids $3,102,056 $2,777,894
Mobile Fresh $3,723,244 $5,149,213
Management & General $533,441 $510,812
Fundraising $439,156 $438,428
Total Expenses $51,557,189 $53,848,377
CHANGE IN NET ASSETS $244,161 ($1,178,084)



